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Roadmap

2018 2019 2020

A workplace to love

Sustainable business

Collaborative value creation

Profitability

Trusted partner

Growth





Focus 2019: Profitability

Cooperation

Sales: alignment 

Leadership: culture

Communications: story

Business control

Steering: proactive 

transparecy and business 

unit ownership

New CFO
.

Competence management

Launch of competence 

management program: 

demand, supply, 

competences

Cloud and information 

management

Acquisition of SAP ERP 

business from Solteq

TIBCO strategic partnership



Business areas



Sustainability

o Leadership, culture, expertise

o Story

o Demand, supply, competences

o Taking sales and delivery 

knowledge from technical to 

business

o Corporate responsibility 



2020



Highlights Q1

Repositioning

Modern workplace

Ramping up 

TIBCO sales

Integration of 

SAP ERP business

Divesting 

Zervicepoint



Key figures Q1/2020

Key figures

1.1.–31.3.2020 1.1.–31.3.2019 1.1.–31.12.2019

Net sales, EUR million 30.9 31.3 121.5

Operating profit, EUR million 0.2 -0.3 1.4

% of Net sales 0.7 -0.9 1.1

Profit before taxes, EUR million -1.6 -0.8 -0.1

% of Net sales -5.3 -2.5 -0.1

Profit for the period, EUR million -2.0 -1.0 -1.4

% of Net sales -6.6 -3.2 -1.1

Earnings per share, EUR -3.5 -2.3 -4.6

Return on investment, % * 4.8 neg 3.4

Equity ratio, % 39.6 39.4 36.4

Net gearing, % 88.3 95.2 96.0

Interest-bearing net debt, EUR million 40.1 42.9 41.6

Equity per share, EUR 58.0 64.4 62.6

Average number of employees 922 895 903

Number of shares 761,484 679,251 679,251

* Rolling 12months



Corona crisis and Enfo

Risks

o Enfo is impacted by customers’ possible decisions to scale down services or postpone projects. 

In addition, customers’ ability to pay and demands on renegotiating terms affect Enfo.

Risk management

o Enfo established a preparedness group in February, reporting to the management. In March, 

the internal work to handle and mitigate the effects of the crisis was organized into three 

streams focusing on employees, customers and finance respectively.

o Contingency plans have been created for the businesses. 

o On the finance side, actions have been taken to ensure adequate working capital. 

Opportunities

o The crisis may give Enfo new business opportunities in ensuring smooth remote work as well 

as the availability and security of platforms, operating systems and data. 



Corona challenges growth, 

value proposition and strategy remain relevant

o The corona crisis challenges our growth aspirations and the Group’s outlook has changed 

considerably. In an unstable business environment, Enfo is not giving any outlook. The previous 

annual guidance stated that net sales and profitability would improve in 2020 compared to 

2019. 

o We promise our customers to master complexity, have confidence in cloud and provide genuine 

care. All of these aspects, as well as our strategy of managing business-critical applications and 

data in a cross-platform environment, remain crucial also in a world of corona and beyond. 

o The corona crisis has advanced creative collaboration, openness and trust. We will rise 

stronger together after this crisis.



enfogroup.com 

Thank you

Headed in the same direction 

– walk there together?

Seppo Kuula

CEO

https://www.facebook.com/TheEnfoGroup/
https://www.instagram.com/enfolife/?hl=sv
https://www.linkedin.com/company/16704
https://twitter.com/EnfoGroup
https://www.youtube.com/channel/UCdTpLQyxobeZ9dDkI80K85w
http://www.enfogroup.com/

